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PROXES SUSTAINABLE VALUES

We aim to develop smart processing together with our customers in order  
to create sustainable value. That is our vision. As an agile partner, we enable 
our customers to process application ideas into desirable and sustainable 
products. That is our mission.  

SUSTAINABILITY AT PROXES.

1) HQ and production sites (PRX, STM, FKA, PRT) - Scope 1 decreased from 533 tCO2e (2021) to 442 tCO2e (2022) (-17 %) - Scope 2 decreased 
from 160 tCO2e (2021) to 144 tCO2e (2022) (-10 %) 2) Group-wide (2022) 3) 26 (2021), 25 (2022)

Together with our values, first and  
foremost customer centricity and 
curiosity, we have thus set clear  
guidance for our sustainability  
strategy and approach. 

Sustainability is an integral part of 
our corporate strategy and is firmly 
anchored in our culture. We strive to 
harmonise ecological and economic 
goals and to create fair working 
conditions for our approximately 
450 employees.

SUSTAINABILITY AS A PRINCIPLE - 
FOR BUSINESS ACTIVITIES AND 
PRODUCTS

In addition to the targeted integration 
of sustainability into our processes,  
we focus on two strategic fields of  
action: Product Design & Lifecycle  
and Impact of Operations. Our 
greatest leverage to contribute to 
sustainable development lies in 
working together with our customers 
and suppliers to become better. In 
concrete terms, this means that we 
are constantly working to optimise 
our products and our customers’ 
processes in terms of resource and 
energy efficiency.

WE ARE COMMITTED TO THE SUSTAINABLE DEVELOPMENT GOALS OF THE UNITED NATIONS

REDUCTION OF
 CO2 EMISSIONS 1

16 % SHARE OF 
RENEWABLE ENERGIES 2 

Innovations for sustainable and  
modular design, buy-back and  
refurbishment of machines,  
waste reduction through recycling.

Promotion of health, safety and  
well-being and employee surveys.

Use of renewable energy and 
energy saving measures.

INTEGRATING SUSTAINABILITY PRINCIPLES

Goals
• Embed sustainability in the business
• Further develop sustainability strategy and manage- 
 ment and prepare CSRD reporting requirements
• Aim for 100% of our preferred suppliers in compliance  
 with our Supplier CoC
• Communicate with employees and external  
 stakeholders

4 % LESS 
WORKPLACE ACCIDENTS 3

ENVIRONMENTAL IMPACT 
OF OPERATIONS

Goals
• Measure, assess and reduce  
 the environmental impact of  
 operations
• Extend coverage of green- 
 house gas emissions to  
 Scope 3 in accordance with  
 the GHG Protocol
• Reduce Scope 1 and 2 
 emissions
• Set climate change targets  
 and measures, expand CO2  
 accounting

PRODUCT DESIGN AND 
LIFECYCLE

Goals
• Identify/calculate, evaluate  
 greenhouse gas emissons  
 of products along the  
 product lifecycle and reduce  
 in the long term
• Implement ESG by Design

WE MAKE OUR ACTIONS VISIBLE 

We see sustainability as a commit-
ment to continuous improvement and 
as a precondition for our long-term 
success. We want to make this visible 
to the public and provide transparent 
information about our goals, 
measures, and both our positive 
and negative developments.

Our investor Capvis has been supporting the initiative to systematise sustainability management since 2022 and our further 
goal to link it to our corporate strategy. We will make our sustainability activities comprehensively transparent in the future: 
from 2023, we will expand our existing ESG reporting and from 2025, we will report in accordance with a global standard.

 We want to create 
sustainable values – for 
our employees, customers, 
investors, and society. 
Marc Setzen, CEO ProXES



GET IN TOUCH WITH OUR EXPERTSEXCELLENCE IS A TEAM EFFORT

With three leading brands  
FrymaKoruma, Stephan and Terlet 
under one roof, ProXES combines  
long-standing expertise with a  
challenger mindset. As an agile partner, 
we support our customers from first 
product concept to the implementation 
of a successful production process.
 
At ProXES, we believe in the power of 
co-creation: We’re here to listen, learn 
and advise. In close collaboration with 
our customers, we merge their ideas 
and our technologies into innovative 
processes and tailor-made solutions 
that help them align the quality, energy 
efficiency and profit of their production. 

With standalone machines, modern 
process lines, advanced automation 
and service concepts, ProXES drives 
the business of customers in the food, 
pharmaceutical, cosmetics and  
advanced materials industries. 
What about you? Let’s create value  
together – sustainably!   
 
FROM INSPIRATION TO FEASIBILITY 

Our process technology and training 
centre is a space to try out new ideas. 
Here you can develop or improve  
formulas in a professionally equipped 
laboratory, test any kind of machine, 
perform scale-ups and produce test 
batches. You will receive expert advice 
and support on all the capabilities of the 
technical equipment and modifications.

For a full list of our global subsidiaries 
and their contact details, please visit:
www.proxes.com

Headquarters
ProXES GmbH
Stephanplatz 2, 31789 Hameln
Germany

T. +49 5151 583-0
E. info@proxes.com

Follow us on:

1  ProXES Headquarters, Germany
 info@proxes.com

1  Stephan Machinery GmbH
 info@stephan-machinery.com 

2  FrymaKoruma AG
 info@frymakoruma.com

3  ProXES Technology GmbH
 info.prt@proxes.com

4  ProXES Benelux, Belgium
 info.benelux@proxes.com

5  ProXES Benelux B.V.,  
 The Netherlands
 info.benelux@proxes.com

6  ProXES France SARL
 info.fr@proxes.com

7  ProXES Polska Sp. z o.o.
 info.pl@proxes.com

8  ProXES UK & Ireland Ltd.
 ukireland@proxes.com

9  ProXES Inc. IL
 salesnorthamerica@proxes.com

10  ProXES Inc. NJ
 salesnorthamerica@proxes.com

11  ProXES (Shanghai) Machinery  
 Co. Ltd.
 info.cn@proxes.com

12  ProXES Asia Pacific Pte Ltd.
 info.sg@proxes.com
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